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PPC AWARDS ENTRY FORM 2016

The PPC awards are designed to acknowledge the work of publicists.  

All campaigns entered for the Quarterly Awards will automatically be forwarded for submission to the PPC 2016 Annual Awards. Winners of each Quarterly Award will automatically be shortlisted for the Annual Awards. From the winners of the Annual Awards, the judges will select a shortlist to be put forward for the Bookseller Industry Awards (BIA).

The British Sports Book Awards sponsor a prize for the best publicity campaign for a sports book. Publicists should clearly indicate on the form if they’d like their submission included for this prize. The winner of this annual award will be announced at the BSBA in May 2017.

Please be clear on the submission form if more than one publicist has contributed to the success of the campaign and how the coverage was divided. If a publicist who helped on the campaign has now left the company, please inform them of your plans to enter the campaign before submitting.

This form could be read by journalists so please do not include anything that you would not want to be disclosed to others, but do give as much information as you possibly can, to aid the judging process.

***************************************************************************
PUBLICIST 							DATE

JOB TITLE

CONTACT DETAILS
Telephone number:
Email address:

PUBLISHER

TITLE OF THE BOOK

AUTHOR

ISBN

PUBLICATION DATE

PRINT RUN

ALL-TIME TCM SALES:
EBOOK SALES:
(these will remain confidential)

FORMAT/CATEGORY 	(please tick)

Hardback Non-Fiction
Hardback Fiction
Hardback Celebrity (Fiction or Non Fiction)
Debut (Fiction, Non-Fiction or Poetry)
Paperback Original (Fiction or Non-Fiction)
Paperback (2nd edition, Fiction or Non-Fiction)
Cookery Book
Children's Book – for under 12s
Young Adult Book – for 12 and over
Generic Campaign
Sports Book
Newcomer (2 years or less publicity experience)

Campaigns can only be submitted for one category with the exception of those entered for Newcomer or the Sports Book Award.  

PUBLICITY (NOT MARKETING) BUDGET:

What was the overall aim of your campaign?

Was the author available for publicity?

Was this the author's first book?

If 'no' how many books had they published before?

Please state if this affected media coverage in any way (positively or negatively)

Had the author previously won any major literary prizes?

Had serial rights to the book been sold?

By you or by the Rights Director?

To whom was it sold?

Did the serial affect the publicity campaign in any way?

What press material did you produce?
(Please attach copies of press releases and other materials produced)

What impact did the publicity have on sales (if known)?

Was there a marketing campaign? If yes, please give a brief outline and approx
budget.

MEDIA COVERAGE
Please attach schedules where possible

TRADE PRESS COVERAGE

NATIONAL PRESS COVERAGE
(Newspapers and magazines)

Interviews in:

Features in:

Reviews in:

Articles written by the author:

Other mentions columns, diary etc.
(Please attach copies of all national coverage)

NATIONAL RADIO AND TV COVERAGE

REGIONAL PRESS. RADIO & TV COVERAGE

INTERNET

IRISH COVERAGE
(Please state if you handled this or whether in conjunction with an Irish publicist)

SPECIALIST PUBLICITY?

DID YOU GO ON TOUR? If yes, which cities/towns did you visit?

BOOKSHOP TALKS or SIGNINGS / FESTIVALS / LITERARY DINNERS / ETC

FINAL COMMENTS including how easy it was to get this coverage; what the most difficult aspects of the campaign were and how you got round them; and what aspect of the publicity contributed most towards the whole campaign.

Please use this to really sell your campaign to the judges and make it a winning entry!

Word limit: 1000 words – please do not go over this limit as it may disadvantage your entry.

Please submit all national press coverage and media schedules to ensure your submission is complete.

Many thanks for filling in this form. Please return it with all relevant cuttings and documentation and a copy of the book. Keep a copy for your files as it will not be possible to return any submissions and we will need additional copies if you get shortlisted for the Annual Awards. Please note, that entries must be typed – no handwritten ones will be accepted – and they must be submitted by a PPC member.

Completed forms, and any questions, should be addressed to:

Clara Nelson
PPC Quarterly Awards – Q2
Michael O’Mara Books
9 Lion Yard
Tremadoc Road
London
SW4 7NQ

clara.nelson@mombooks.com 

The deadline for entries to the Q2 Awards is Friday 24th June 2016
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