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DOS AND DON’TS


GENERAL

DO
· Proof read your submission, or ask a colleague to.
· Check you have filled out all the sections – anything missed off, like sales figures, will affect your submission.
· Update your Annual Awards submission if you have already submitted for a Quarterly.
· Bear in mind that we look beyond the sales figures, great sales are only part of the story.
· Be clear on the form if more than one publicist has contributed to the success of the campaign and how the coverage was divided. If a publicist who helped has now left the company, please inform them of your plans to enter the campaign before submitting.
· Make sure that if it’s an integrated marketing and publicity campaign you clearly identify what role you played. 
· If you worked closely with a marketing colleague, then make it as clear as possible what was done jointly and what you did separately.
· Think about your campaign aim and if you achieved it. 
DON’T
· Rely on perceived knowledge.  If it’s not on the form we won’t consider it.
· Expect a colleague or friend on the committee to sell your campaign. It is a fair and democratic shortlisting process.


ESSAY SECTION

This is the most important section of the form and is what the committee and the judges rely on during the shortlisting and judging process.

DO
· Use this section to sell yourself as well as the campaign.  We look for originality, excellent crisis management and publicists who take initiative as well as impressive strategy and campaign delivery.
· Include campaign difficulties/limitations you came up against and how you got round them.  These are always considered.
· Think about what aspect of the campaign you are most proud of why, as well as what contributed most towards its success.
DON’T
· Exceed the 1000 word limit, if you do it will affect your submission.
· Repeat what you have already listed in the coverage section.
· Focus on what you secured that didn’t run. We want to hear how you managed to trouble shoot a lost feature or interview, by finding an alternative angle or outlet.
